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STORY TECH TELLING
Telling the story of technology
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Chapter 1

THE TECH TELLER CONCEPT

This chapter aims to show how technology has supported man
since the dawn of time to the point where it can be said that
"telling stories about technology is telling the story of humanity".
The chapter also defines the concept of the Tech-Teller and the
characteristics that this person must have in order to diversify
from other influencers, basing on storytelling techniques and
showing the tools to develop his own storytelling style.
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Man is nature (he is an animal) but man is also culture. He
uses technological tools as an extension of his skills.

Man is technology
Man is nature
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Although it is difficult and disorienting, we must begin to think
about ourselves as already robotised, already empowered. We
must be convinced that man IS technology and that there is no
origin, evolution and culture of homo sapiens without this
combination. We love technologically, we communicate
technologically and we eat technologically, always... so we will be
more and more human the more technology we use.
Using Facebook, smartphones and many of the new technologies
that are often described as 'disruptive' is a way of strongly express
belonging to our species, a species that has always lived on
changes, innovations and, despite being natural (biological),
bases its existence on the artificial, technology and culture.
HOMO SAPIENS = coevolution
between biology and technology
between natural and artificial/cultural
Tools, instruments, machines define and have always defined our
world: telling stories about technology means telling the story of
humanity.
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KEY WORDS
Story telling = describes the social and cultural activity of sharing
stories, sometimes with improvisation, theatrics or
embellishment. Every culture has its own stories or
narratives, which are shared as a means of
entertainment, education, cultural preservation or
instilling moral values. Crucial elements of stories
and storytelling include plot, characters and
narrative point of view. The term "storytelling" can
refer in a narrow sense specifically to oral
storytelling and also in a looser sense to techniques
used in other media to unfold or disclose the
narrative of a story.
Story teller = a person who tells stories.
Tech teller = a person who tells stories about technology.
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Telling stories about technology means telling stories about humanity.

The tech teller must be able to tell stories using the archetypes of
story telling.
To tell a story, the following pattern must be followed:
1)

There must be a protagonist......a hero

2)

There must be an obstacle that the hero must overcome

3)

The story must tell of the man's ability to overcome the
obstacle and finally... the Epilogue, that is the moment when
the protagonist, the hero, solves the problem and lives
"happily ever after".

This is the STORY TELLING structure that should also be applied in
technology stories: whether it is to present a new smartphone, an
electric car or to tell about a journey into space.
This scheme is important because it is easy for a man to hear such
a structured story.
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Moreover, to become a good tech teller it is necessary to learn
how to manipulate and handle with proficiency the typical
archetypes of story telling.
To learn how to do this, it is essential to read a lot. Technical books,
essays, but also novels.
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TOOLS
A story can be told with many tools:

PHOTOGRAPHY

WRITING

CINEMA

ILLUSTRATION

If you want to be an excellent tech teller, first of all you have to
understand which tool you are able to use with talent.
Writing? Photography?
In general, it is good to use several tools together: for example, if
we like taking pictures and the focus of our campaigns is
photography, it is good to combine our photos with effective and
well-written captions (short descriptions).
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MEDIUM
A story can be disseminated on different platforms:

If you want to be an effective tech teller, first of all you need to
understand which platform is best suited to your storytelling skills.
In general, it is good to use several platforms together: perhaps
by modifying the content on the different platforms.
But where to pay attention?
THE FOCUS OF THE STORY IS NOT THE
TECHNOLOGY THE FOCUS IS NOT THE USER
THE FOCUS IS THE RELATIONSHIP BETWEEN THE USER
AND THE TECHNOLOGY
A good Tech teller tells and focuses on the relationship between
him and the technology he is telling, promoting and using.
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Chapter 2

MACROTRENDS OF THE
TECHNOLOGY SECTOR

This chapter identifies and explores the macrotrends of the
technology sector on the basis that investing in your skills through
the most promising trends gives you the opportunity to learn the
right vocabulary, to stay up-to-date and above all to tell the most
interesting stories for your audience.
The technology market is very wide and ready for major
investments. That is why there is a greater chance of finding work
in this sector.
As always, it is possible to identify macrotrends even in our era.
In particular, we will deepen the 3 macrotrends of the moment:
industry 4.0, Internet of Things (IOT), Smart object.
10

INDUSTRY 4.0

What we are experiencing is the Fourth Industrial Revolution. The
first involved steam, the second automation and electrification,
the third information technology.
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INDUSTRY 1.0

The First Industrial Revolution involved the introduction of
mechanical production facilities (based on steam) at the end of the
18th century.
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INDUSTRY 2.0

The Second Industrial Revolution, at the beginning of the 1900s,
was characterised by the mass production of consumer items
thanks to the use of electricity (Fordism, Taylorism).
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INDUSTRY 3.0

The Third Industrial Revolution increased the trend towards the
automation of production processes through the use of electronics
and information technology from the second half of the 1900s.
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INDUSTRY 4.0
The fourth industrial revolution is basically the convergence and
connection of many technologies. The digital will merge with the
cyber physical. A true technological ecosystem will develop, where
the relationships between distant sectors will become increasingly
evident.
The key word is Ecosystem.

#Ecosystem.
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EXAMPLE OF CONVERGENCE

Self-driving cars are a good example of how far away areas of
business will converge in the near future. Driverless cars will
become places where information technology rather than
mechanics will become the protagonist.
Those who today tell automotive stories might one day no longer
be able to do so, and those who today tell about processors and
interfaces tomorrow might become perfect car tech tellers.
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INTERNET OF THINGS
The IoT (Internet of Things) was born from the idea of bringing the
objects of our daily experience into the digital world. It is a
technological paradigm with unlimited potential applications,
capable of affecting the competitiveness of companies, the
efficiency of public administrations and the quality of life. IoT
(Internet of Things) refers to the technological development
whereby, through the Internet, every object of everyday
experience potentially acquires its own identity in the digital
world. Therefore, IoT is based on the idea of 'smart' objects
interconnected in order to exchange the information possessed,
collected and / or processed. There are countless examples of the
Internet of Things. Just think of cars, which were initially
connected 'only' via GPS-GPRS boxes for insurance purposes and
which today leave factories already equipped with on-board
connectivity.
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Another example is the home, where we have seen the evolution
from 'only' wired home automation to wireless solutions that are
increasingly affordable for everyone, featuring cloud-based
services and the growing use of Artificial Intelligence. To give even
simpler examples of IoT, think of the ordinary street lamps in our
cities, which can adjust their brightness according to visibility
conditions, or traffic lights that synchronise to create a green wave
for the passage of an emergency vehicle. All this is the Internet of
Things!
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SMART OBJECT
Machine to Machine/Machine 2 Machine /M2M
The term Machine to Machine (or Machine 2 Machine or M2M)
refers to all technological practices in which machines will interact
with each other without the help of humans, autonomously
solving everyday problems.
Smart (connected) Objects / Smart (connected) Products
Smart connected objects (or smart connected products) will be all
those everyday objects equipped with sensors, intelligence and
actuators. They will be internet of things connected objects.
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Chapter 3

FURTHER IN-DEPTH ANALYSIS
OF MACROTRENDS

In this chapter, four further macro trends in the technology sector
will be explored in order to improve knowledge in this field. In
particular, the following will be analysed: Big Data; biohacking;
robot; artificial intelligence.
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BIG DATA
The term Big data describes the set of technologies and
methodologies for analysing massive data, i.e. the ability to
extrapolate, analyse and relate a huge amount of heterogeneous,
structured and unstructured data to discover the links between
different phenomena and predict future ones.
Data will be collected from our every experience, not only from
our digital experiences on the web. Thus, through smart objects
we will have billions of new data at our disposal.
DATA IS THE NEW OIL

In the future we will have to learn how to extract, refine and sell
data.

The topic of big data and data analysis is just partially new.
Statistics, stochastics and mathematics have always dealt with the
subject of big data. If you want to anticipate these trends, study
these disciplines, naturally in an innovative way.
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PRIVACY
Companies that deal with these issues -and there will be more and
more of them- will run into a very big problem: the privacy. People
are afraid to give their data to companies, especially after the
Facebook scandal (2018). Customers and markets will be
increasingly concerned about the privacy issue and companies will
invite many influential people to talk about the benefits and
security of sharing data, personal data in a public environment…
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BIOHACKING
The contamination of our biology with technology can be defined
as Biohacking. Subcutaneous sensors or the simplest wearable
devices, through to real prostheses and braces (exoskeletons) that
can support us in offices or even in everyday life will be
increasingly present in our lives in the future.
In the next few years, robotic tutors and exoskeletons will be
released in order to help us carry out daily activities and make life
easier for workers, shop assistants but also for the elderly.

As we do with our dogs and cats, one day there may also be
electronic devices under our skin that monitor our bodies and
exchange data with other machines, our smartphones…
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ROBOT
Industrial robots
These are what are known as anthropomorphic arms that allow
objects to be moved in a confined area of a factory or company.
They will be more and more present, from large industries to small
workshops.

Humanoid robots
However, the big revolution will come in humanoid robotics. In the
next few years dozens of models will arrive for the home, office,
shops and the workforce. Humanoid robots will be the next big
technological trend.
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ARTIFICIAL INTELIGENCE
Artificial intelligence (AI) is a discipline belonging to computer
science that studies the theoretical foundations, methodologies
and techniques that allow the design of hardware systems and
software programme systems capable of providing computers
with performances that, to a common observer, would appear to
be the exclusive domain of human intelligence.
In the coming years, more and more products and services on the
market will have artificial intelligence systems 'on board'.

Amazon's Alexa and Google Home are among the first smart
hardware based on AI.
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Chapter 4

TELLING TECHNOLOGY STORIES

This chapter aims to teach how to tell technology and innovation
stories in the same way as an adventure story. The elements
present in adventure stories are the same that characterise the
stories of great innovators and innovations: passion, courage,
exploration. You will be provided with the tools to become a good
tech teller, able to transfer the passion and adventurous vision of
the stories into your own communication in order to experience
the sensation of narrating and presenting much more than a
simple technology.
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TECHNOLOGY AND ADVENTURE
Telling stories about technology and innovation is like telling an
adventure story.
When presenting a product or service, exploit this potential.
Technology takes us into the future.
Fascinating with a story about the future is easier than fascinating
with a story about the present. Use this reference to the unknown,
to the unfamiliar, to the new to tell stories of effect.
“Any sufficiently advanced technology is indistinguishable from
magic ".
Arthur Clarke
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MAGIC
Very often, technology seems to perform magic. Do you remember
the feeling you had when you used your first smartphone?
And when you used an oculus or a drone?
Well, that same magic, that same feeling of wonder can help you
tell the stories of innovative technologies and products that the
companies want to launch and promote.
Use the feeling of wonder.
All the charm and revolutionary power of technological innovation
is summed up and condensed in a paper from 1939. It is an essay
attributed to the two founders of HP, very young engineers from
Silicon Valley: The eleven rules of the garage.
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The eleven rules are:
1.

Believe you can change the world.

2.

Work quickly, keep the tools unlocked, work whenever.

3.

Know when to work alone and when to work together.

4.

Share — tools, ideas. Trust your colleagues.

5.

No Politics. No bureaucracy. (These are ridiculous in a garage.)

6.

The customer defines a job well done.

7.

Radical ideas are not bad ideas.

8.

Invent different ways of working.

9.

Make a contribution every day. If it doesn’t contribute, it
doesn’t leave the garage.

10. Believe that together we can do anything.
11. Invent.
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TECHNOLOGY AS A PHILOSOPHICAL APPROACH

After all, the innovators, scientists and technologists who invent
and design our products and new services based on new
technologies are philosophers of the contemporary world.
Their products are not mere machines, but real devices in the
sense of mental tools capable of changing our thinking, and setting
up new behaviours.
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Computer scientist Alan Kay said:
“The best way to predict the future is to invent it”
This quote makes us realise how much invention, technology and
innovative products have to do with our future, our anthropology
and our society.
A good tech teller must be able to transfer all these passions and
visions into his communication. He must express the feeling of
presenting much more than just technology, he must tell the story
of mankind.
Let yourself be inspired but use your own character matrix, your
own style.
Be passionate, like the great innovators.
But beware: do not copy from these innovators.
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Chapter 5

USEFUL TIPS

This chapter provides practical advice on storytelling in the tech
world, starting from how and where to train, what techniques and
strategies work best, and how to grab the attention of your
audience.
In addition, it identifies various technological events of
international importance that help you to open your mind, to stay
up-to-date on the latest innovations of products and services in
the tech world, and to provide the basis for increasing one’s
technological culture.
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STORY TELLING AND TECH TELLING:
THREE KEY TIPS
1) Read everything and assimilate the structure of story telling.
Study and analyse technological trends.
2) Design thinking. Design your campaigns, leave nothing to
chance.
3) Passionate communication. Choose
products that look more like you.

the

brands

and

33

FROM STORY TELLING TO STORY DOING

If you have yet to choose your academic curriculum, start with
technical and scientific universities.
The acronym STEM stands for Science, Technology, Engineering
and Mathematics and is used to denote courses of study and
educational choices aimed at increasing competitiveness in
science and technology.
Therefore, moving from storytelling to storydoing means moving
from telling to doing.
“Storydoing is the art of storytelling through facts.”
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For more effective communication it is useful to have "a finger in
the pie" and really work in the world you are talking about. If you
talk about electronic products, learn how to build devices, if you
talk about software learn how to program, etc, etc.
Since to be really useful you need to listen, respond to desires and
propose solutions that improve life, the intention is to make users
co-protagonists of the story.
Your communication will be based on the old adage: Doing,
Knowing how to do, Knowing how to get it done.
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USEFUL SITES FOR IN-DEPTH INFORMATION
TED
TED (Technology Entertainment Design) is a brand of US
conferences, run by the private non-profit organisation The
Sapling Foundation.
TED, which started in February 1984 as a one-off event and in 1990
became an annual conference, was initially focused on technology
and design, consistent with its origins in Silicon Valley, but later
extended its range of expertise to the scientific, cultural and
academic world.
https://www.ted.com/
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TEDX
TEDXs are conferences organised independently but with the
approval of TED, as long as certain conditions are met, in order to
maintain the original format. Many cities around the world
organise their own editions of TEDX.
https://www.ted.com/watch/tedx-talks
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Wired
Wired is a monthly American magazine, published in print and
online editions, that focuses on how emerging technologies affect
culture, the economy and politics.
Known as " The Internet Bible", it is headquartered in San
Francisco, California, and has been in publication since
March/April 1993. Several spin-offs have been launched, including
Wired UK, Wired Italia, Wired Japan, and Wired Germany.
https://www.wired.com/
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International Faires of technology
There are many international fairs where you can meet the
protagonists of innovation, such as:
• IFA (Berlin, Germany) https://b2b.ifa-berlin.com/
• MWC (Barcelona, Spain) https://www.mwcbarcelona.com/
• DMEXCO
(Cologne,
Germany,
and
online)
https://dmexco.com/
• CES Consumer Electronics Show (Las Vegas, USA)
• https://www.ces.tech/
• Interop (Tokio, Japan) https://www.interop.jp/
• Viscom (Milano, Italy) https://viscomitalia.it/
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Digital co-working and other spaces
If you want to experience the world of innovation up close, visit
coworking spaces, maker spaces (fablab) and hackerspaces.
This way you can stand shoulder to shoulder with those who are
innovating.
Here are two sites to start from:
https://talentgarden.org/en/
http://www.fabfoundation.org/
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Hackathon
A hackathon (also known as hack day or hackfest) is an event
attended by experts from different fields of computer science:
software developers, programmers and graphic designers. A
hackathon generally lasts between one day and one week. A
hackathon can have various working, educational or social
purposes.
Attending one of the many hackathons will help you see the world
of innovation up close.
An example: https://www.youtube.com/watch?v=dC_PMXcOaG4
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